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Introduction

This document describes the basic rules of using
Ten Square Games brand assets and presents
guidelines for basic company materials. This Brand
Book also contains pointers on developing your de-
sign system while maintaining consistency in your
campaign. The Brand book is useful for building
communication whenever the brand is involved, as
well as help for external companies executing cre-
ative and marketing campaigns where the brand is
used.

Except for the basic rules of using our trademarks
and visual identification, the Brand Book also inc-
ludes information about using employee branding
campaign elements and how to connect them with
our brand’s visual identification.




Introduction

Ten Square Games




Table of Contents

1.0 Basic elements



1.0

BASIC ELEMENTS
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1.1 Logotype

The Ten Square Games logotypes are constructed
from two elements: a square signet (that can also
be used by itself) and a graphic representation of
the company name.

Since our multitude of materials may have different
dimensions, we're allowing two logotype formats,
standard and horizontal. Both are correct and can
be used in materials.
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Logotype - standard format
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1.2 Signet construction

The Ten Square Games signet is made up of ten
squares and symbolizes the first company studio, a
10 square meter room. The elements overlap with
each other, creating a square signet. The simple
shape is meant to make the logotype easier to re-
member.
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1.3 Safe Zone

The safe zone is defined by a square as high as the
“Ten Square Games” name in the logo. The safe
zone works for the standard and horizontal for-
mats, as well as the signet itself.

Brandbook | Ten Square Games

Logotype - standard format

\’/

en square_games

Logotype - horizontal format

ensquare_games

str. 05



Basic Elements

1.4 Minimum size
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1.5 Color variants
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Basic Elements

1.6 Logotype use rules

The logotype is a basic element of visual identifica-
tion. To maintain logic and consistency, you have to
follow all the guidelines herein.

Any modifications to the logo not permitted by
this document are strictly forbidden. In particular,
you shouldn’'t change the logotype’s color, or use
effects or gradients on it. It’s also unacceptable to
remove or add new elements to the logotype.

The presentation of the logotype has to be legible

and clear, which is why you should always use the
right background for it.

Brandbook | Ten Square Games

X Distorting the logotype
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i

TEN SQUARE GAMES

¥ Adding anoutline to the logotype
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1.6 Logotype usage rules
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1.7 Typography

AABBCCDDEEFFGGHHIIJJKKLLMMNNOOPPOOR
RSSTTUUUUWWXXVYV221234567890*?&H0QILEYS

EXO BLACK

AaBbCcDdEeFfGgHhliJjKkLIMmNNnOoPpOqR
rSsTtUuVvWwXxYyZz1234567890*?&#@!£¥S

EXO REGULAR

AaBbCcDdEeFfGgHhliJiKkLIMmNNOoPpQgR
rSsTtUuVVWwXxYyZz1234567890*2&#@!£¥S

Brandbook | Ten Square Games

str. 10



Basic Elements

1.8 Colors

PANTONE 186 C
CMYK5,99,98,1
RGB 219, 15,23
WEB #db0f17

PANTONE Process Black C
CMYKO0,0,0, 100

RGB 20, 10,0

WEB #000000

PANTONE White
CMYKDO0,0,0,0
RGB 255, 255,255
WEB #ffffff

PANTONE Cool Gray 2C
CMYK 22,16,17,1

RGB 208, 207,207

WEB #d0d0d0
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